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The literature on the association between cultural values and entrepreneurial beliefs,
motives and behaviours has grown significantly over the last decade. Through its influence
on beliefs, motives and behaviours, culture can magnify or mitigate the impact of institutional
and economic conditions upon entrepreneurial activity. Understanding the impact of national
culture, alone and in interaction with other contextual factors, is important for refining our
knowledge of how entrepreneurs think and act. We present a review of the literature with the
goal of distilling the major findings, points of consensus and points of disagreement, as well
as identify major gaps. Research has advanced significantly with respect to examining
complex interactions among cultural, economic and institutional factors. As a result, a more
complex and nuanced view of culture’s consequences is slowly emerging. However, work
that connects culture to individual motives, beliefs and values has not built significantly upon
earlier work on entrepreneurial cognition. Evidence for the mediating processes linking
culture and behaviour remains sparse and inconsistent, often dogged by methodological
challenges. Our review suggests that we can be less confident, rather than more, in the
existence of a single entrepreneurial culture. We conclude with suggestions for future

research.
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