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Academic entrepreneurship, which refers to efforts undertaken by universities to promote 

commercialization on campus and in surrounding regions of the university, has changed 

dramatically in recent years.  Two key consequences of this change are that more 

stakeholders have become involved in academic entrepreneurship and that universities have 

become more “strategic” in their approach to this activity. We assert that the time is ripe to 

rethink academic entrepreneurship.  Specifically, theoretical and empirical research on 

academic entrepreneurship needs to take account of these changes, so as to improve the 

rigor and relevance of future studies on this topic.  We outline such a framework and provide 

examples of key research questions that need to be addressed to broaden our 

understanding of academic entrepreneurship. 
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